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MAKE ROOM FOR MILLENNIALS: 
The next generation takes a seat at the investment table. 

 
 
 

 

As Millennials come of age in the business and financial landscape, they are approaching the terrain with 

a unique, evolved mentality.  Today, the world’s first socially networked generation is demonstrating 

they are also the world’s purest generation of socially responsible investors. 

 

In contrast to what we have seen with baby boomers, Millennials often approach investing with a social 

mindset.  They recognize the need to generate returns, but they are just as concerned with the value and 

impact their investments can make. In fact, a study by Spectrem Group found that “45 percent of 

wealthy Millennials want to use their wealth to help others and consider social responsibility a factor 

when making investment decisions.”
 
i 

 

This creates a fascinating social investing opportunity, and is reflective of a sea-change from previous 

decades.  For Millennials, the traditional goal of maximizing returns has taken a seat next to goals with 

deeper meaning. 

 

For Millennials who are ready to embark on a sophisticated investment strategy, there are a few potential 

ways to maximize social impact while generating sound financial returns: 

 

1.   Invest in industries that prioritize positive change 

 

Millennials are wisely attracted to investments that make a positive impact on a sustainable 

lifestyle – food production, mobility, and clean energy are common examples.  Because this 

generation has seen businesses and companies have great success initiating change, they are 

drawn to management teams that guide their growth with a social compass.  In fact, a Merrill 

Lynch/Deloitte study recently found that more than half of Millennials “believe that business, 

not government, will have the greatest impact in solving society’s most pressing challenges.” ii 
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The statistic demonstrates a new willingness from Millennials to put their faith in businesses, 

and recycle their capital into industries and corporations they believe in. 

 

By investing in positive change fueled by fundamentally sound companies, Millennials may well 

bridge the gap for skeptical investors who believe social impact requires sacrificing returns.  It is 

our belief that social investing done correctly is simply sound investing – a reality that aligns 

with many Millennials’ sensibilities. 

 

2.   Don’t let your investment decisions be “green washed” 

 

Not all social change fueled by corporations merits investment, of course.  A constant flow of 

news reports on initiatives taken up in the name of the environment have flooded the media, but 

in reality there are plenty of companies that are laden with “green” facades built in the name of 

marketing. 

 

Stable social change must be part of a long term plan supported by management goals or the 

overarching business model.  Companies that are genuine in their social profile will be ethically 

run, transparent about their operations, and built on solid financials that allow them to thrive.  

After all, a poorly run or financially unstable organization will not be around long enough to 

make an impact – or to reward investors. 

 

For example, companies that focus on healthy GMO-free food and have a commitment to 

transparency, responsible sourcing, reducing waste and reducing energy use -- all pillars of 

sustainable business practices-- often meet the profile of Millennials’ potential investment 

checklist. These companies appeal to Millennials’ desire to eat foods that are healthy and to 

know where and how they are sourced.  

 

3. “Community and impact investing” are the new “fixed income” 

 

 

Traditional fixed income is not what it used to be, and Millennials are catching on.  There is a 

silver lining, though: with interest rates lingering at all-time lows, investors are discovering they 

can find the same low-risk, low-yield results by placing their assets in community investing and 

impact investing. 
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Community Development Financial Institutions (CDFIs), for example, have a track record of 

providing community based businesses and low income individuals with access to credit, equity, and 

capital.  Fundamentally sound programs can provide steady returns, lower default risks, and direct 

community benefits.  Investors may earn interest on 3 or 5 year notes while putting their money to 

work in their own backyards. 

 

Since the early 1980s, the investment world was largely driven by the chase for pure profit and fast growth. 

Multiple economic downturns, global connectivity, and an emphasis on social change created a new investing 

environment that this generation is ready to tackle head-on. Millennials are now in an excellent position, with 

the chance both to shape the landscape and to be empowered by it for decades to come. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

DISCLOSURE: This material is proprietary and may not be reproduced or transmitted to any third party or used for any other purpose without 

the prior written consent of Reynders, McVeigh Capital Management, LLC. (“RMCM”). This material is for informational purposes and 

should not be construed as a research report or as a recommendation to invest in a particular sector or security or in a particular manner. This 

material does not constitute investment advice and it should not be relied on as such. It should not be considered a solicitation to buy or an offer to 

sell a security in any particular sector. It does not take into account any investor's particular financial needs, investment objectives, strategies, tax 

status, risk tolerance or investment horizon. You should consult your tax and financial advisor. The opinions expressed in this material are subject 

to change and represent the current, good-faith views of RMCM at the time of publication (revised September 2016). All information has been 

obtained from sources believed to be reliable, but its accuracy is not guaranteed, and RMCM disclaims any duty to update any of the information 

and data contained herein. Certain statements may be deemed forward-looking, but any such statements are not guarantees of any future 

performance and actual results or developments may differ materially from those discussed. There is no guarantee that investment objectives will be 

achieved or that any particular investment will be profitable. Past performance does not guarantee future results.  
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